Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolnn Square

New York New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS QRIGINAL 1 HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. 1 find the decision an insult to our
community, offensive to aur intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and culmral issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like 1t Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest ranning African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening

and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While {
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programmuing to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Dave Davis

President and General Manages
WABC-TV

7 Lincoln Sguare

New York, NY 10023

RETURN LIKE T 15 TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV 10 cut the format of this esteemed public service/news show o ¥ hour, 1 order to expand
the time allotted for sports and entertainment. How insulting!

“Like 1t 1s,” with its award winning host and producer Gil Noble, has served the Amenican
public for the past 34 vears with timely and critical analysis of the political, economic and
cubtural issues that shape our lives.  Serving the mandate of the Kerner Comimnission, which
called upon the media to provide greater repreﬁ'entation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unigue and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline.  The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Agam, I call upon you to return “Like It Is” to its original hour format. | am very aware that
Disney owns ABC. While | will always support this program, if this reasonable request is not
granted, [ will find other ways to express my dispieasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my comnunity can register its displeasure pertaining to your insensitivity to the audience that
“Like {t Is” serves.
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Dave Davis
President and General Manager

WABC-TV

7 Lincoln Square
New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” T am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ' hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kerner Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. 1am very aware that
Disney owns ABC. While I will atways sapport this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It [s” serves.
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Mr. Dave Davis
President and General Manager

WABC-TV
7 Lincolnn Square

New York, New Yark 10023

IMMEDIATELY RETURN L/KE IT IS TOITS ORIGINAL 1 HR FORMAT IN TIME FOR

BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, [ am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. 1 find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. 1 find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TYV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening

and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While |
will always support “Like It Is” and Gil Noble, I feel that if these reasonabie requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It [s”
serves. And as Black History Month is fast approaching, and as “Like It Is™ always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned fo its one hour format in time for Black History month, [ will
without hesitation use the options mentioned above.
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Dave Davis

President and General Manager
WARC-TN

7 Lincoln Square

New York, NY 10023

RETURN LIKE ITI5 TO I'TS ORIGINAL 1 HGUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” [ am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥z hour, in order to expand
the time allotted for sports and entertainment.  How insulting!

“Like 1t Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the potitical, economic and
cultural issues that shape our lives. Serving the mandate of the Kerner Cormmnission, which
called upon the media to provide greater tepreqemau'en of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like [t Is” has offered a unique and
most needed opportumity for peopfe 10 examine current affairs through an African American
perspective. To date it is the longest runmng African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed.  Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It [s” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
progrant and then to slash the time format, reflects this dangerous and disturbing trend.

Again, 1 call upon you to return “Like It {s” to its original hour format. 1 am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request ts not
granted, T will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community ¢an register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Mr. Dave Davis
President and General Manager

WABC-TVY
T Lincolnn Square

New York, New York 10023

IMMEDIATELY RETURN L/KE IT 15 TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, [ am outraged at the decision of WABC-TV to cut
the format of this highly esteerned public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. 1 find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and cnitical analysis of the political, economic and cultural issues that shape
our tives and brings pride and self-esteem to our community. [ find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commuission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like 1t Is”
has offered a unigue and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. {(which previously had given both WARC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, I call upon you to return “Like It Is” to its oniginal hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming fo honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will

without hesitation use the options mentioned above. /,
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Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincoinn Square

New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR

BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports. entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. { find the decision an insult to our
community, offensive to our intefligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Nobie, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
out lives and brings pride and self-esteem to our community. 1 find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort 10 a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest nnning African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U1.§,, Caribbean and even Afiica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, { call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, [
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolnn Square

New York New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR

BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering. in the space
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like 1t Is", with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective, To date it is the longest anning African-American produced
television program in the U.S. (which previcusly had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S,, Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are bemg systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a2 week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, I cail upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs departrnent. While I
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming fo honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not refurned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.

Print and Sign ‘:;TM uj_m\/\
Address V\A’%({H%(G ; QE‘&%QY( \Y\\t§ eYy.onxl

cc: Anne M. Sweeney, Co-Chair Disney Media Networks; David Stern, Commissioner of the NBA




Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolnn Square

Mew York, New York 10023

IMMEDMATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. [ find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with 1ts multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new weck-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Cantbbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and distarbing trend.

Again, { call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department, While [
will always support “Like It Is” and Gil Noble, 1 feel that if these reasonable requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like 1t [s”
serves. And as Biack History Month is fast approaching, and as “Like Jt Is” always does special
programming to honor this month, it is even more urgent that you return the show fo its original hour
immediately. 1f this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Davis

President and General Marnager
WABC-TV

7 Lincolnn Square

New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our

community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and contimuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerabie praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S,, Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are bemg systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening

and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like it is” and Gil Noble, I feel that if these reasonable requests are not granted, {
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the aundience that “Like It [s”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming to honor this month, it is even more urgent that you return the show fo its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Dave Tavis

President and General Manager
WABC-TV

7 Lincoln Sguare

New York NY 10023

RETURN LIKE FF I¥ TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/neavs show to %4 hour, 1n order to expand
the time allotted for sports and entertainment.  How mnsulting!

“Lake It Is,” with 1fs award winning host and producer Gil Noble, has served the American
public for the past 34 years with tunely and critical analysis of the potitical, economic and
cultural issues that shape our hives. Serving the mandate of the Kemer Comiission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s-ethnic diversity, “Like It Is” has offered a unique and
most needed opportumty for people to examine current affairs through an African American
perspective. To date itis the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that peopie of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Again, | call upon you to return “Like It Is” to its original hour format. 1 am very aware that
Disney owns ABC. While | will always support this program, if this reasonable request is not
granted, T will find other ways to express my displeasure via my network viewing habits aind niy
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that

“Like [t Is” serves.
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Dave Davis
President and General Manager
WABC-TV

7 Lincoln Square
New York, NY 10023

RETURN LIKEIT IS TO 1TSS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like Tt Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to Y2 hour, in order to expand
the time allotted for sports and entertainment.  How insulting!

“Like 1t 1s,” with s award winning host and producer (il Noble, has served the American
public for the past 34 vears with timely and critical analtysis of the political, economic and
cultural issues that shape our hives.  Serving the mandate of the Kerner Commission, which
-calied upon the media to provide greater representation of peopie of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it'is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in roedia breadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline.  The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format. reflects this dangerous and disturbing trend.

Again, | call upoen you to return “Like It Is” to its original hour format. I am very aware that
Disney owns ABC. While 1 will always support this program, if this reasonable request is not
granted, T will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its dlspleasure pertaining to your insensitivity to the audience that

“Like {1 Is” serves.
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Dave Davig

President and General Manager
WABC-TV

7 Lincoin Square

New York, NY 10023

RETURN LIKE IT 15 TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like Tt 1¢” T am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show 1o % hour, 1n order to expand
the time allotted for sports and entertainment. How insulting!

“Like 1t Is,” with its award winming host and producer Gif Noble, has served the American
public for the past 34 vears with timely and critical anatysts of the political, economic and
cultural issues that shape our lives.  Serving the mandate of the Kerner Commission, which
~called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it'is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in raedia broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It [s” is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the ime format, reflects this dangerous and disturbing trend.

Again, { call upon you to return “Like It Is” to its original hour formmat, 1 am very aware that
Disney owns ABC. While { will always support this program, if this reasonable request is not
granted, T will find other ways to express my dispicasure via my network viewing habsits and my
purchasing power. And I wili encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that

“Tike It Is™ serves.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolnn Square
New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL | HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decisior of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to cur community. [ find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. {which previously had given both WABC-TV and the ABC Network:
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Afiica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, I call upon you to return “Like It [s” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like it Is” and Gil Noble, | feel that if these reasonable requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like it [s”
serves. And as Black History Month is fast approaching, and as “Like It Is™ always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincoinn Square

New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. [ find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to tesort to a new week-to-week serial context. The historic Kermer Commission catled upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the Jongest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening

and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, [ feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register 1ts displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It " always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Dave Davis

President and General Manager
WABC-IN

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT 15 TO 1TS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” | am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to 12 hour, in order to expand
the time allotted for sports and entertainment.  How wsulting!

“Like 1tls,” with s award winmng host and producer Gil Neble, has served the American
public for the past 34 years with timely and critical anatysis of the political, economic and
cultural issues that shape our lives,  Serving the mandate of the Kerner Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpuoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest ranning African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Amencans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It s is one of the only regularly scheduled Black programs
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the
program and then to slash the time format, reflects this dangerous and disturbing trend.

Agan, I call upon you to return “Like It Is” to its original hour format. 1am very aware that
Disney owns ABC. While { will always support this program, if this reasonable request is not
granted, [ will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like [1Is” serves.
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Senator fon Coizine \\

One Gaieway Center, { [th Fl.
Newark, NJ 67102 \

Senator Frank Lautenberg
One Gateway Ctr.
Newark, NJ 07102

I support the People’s Organization for Progress’ position on reparations tor the descendants of
the African slave trade and | join them in calling upon you to state your position on this topic
and to sponsor a senate version of the Conyers H.R. 40 reparations bill.

This country has taken strong pro reparations stances on behalf of crimes committed against
other groups (imost notably the victims of Japanese internment and the Nazi Holocaust), all the
while maintaining that ceuntries must take responsibility for the horrors of the past and must
honar the long ago victims with remembrance and restitution to their heirs. More recently the
US has passed legislation establishing a commission to study the negative affects of WWII on
Italian Americans and is in the process of passing legisiation to examine the way the Genman
Americans were treated during that time. The double standard that the US continues to employ
when dealing with policies for people of color underscores its diabolical nature and the racism
that continues to permeate this country.

Understand that [ will not support anyone who refuses to acknowledge the righteousness of
reparations for the victims of the African holocaust. Silence on this subject is not an option.

REPARATIONS NOW W
b~ p—
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Jonathan Miller
CEQ
America Online. Inc.

22000 AOL Way
Dulles, VA 20166

re: the Preemption of ¥ hour of “Like it Is” for “NBA Inside Stuff”
It has come to my attention that AOL, has sponsored advertising on the show “NBA Inside Stuff”

[ am alerting the sponsors of this show to an 1ssue that conld potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African American perspective, for 2 haif hour of
“NBA Inside Stuff.”.

“Like It Is”, with its muitiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media fo provide greater representation of people of color in general and the Black
commuuity in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is™ has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest rusining African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and even

Africa itself

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, | want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA
Inside Stuff” in another time slot.

If this is not done, T will register my displeasure with the network deciston by not using the products of the
sponsors of “NBA Inside Stuff.” [ am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like [t [s™ to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC- TV shows ipgensitivity to the needs of my commumity, I don’t think they
will be so inclined itivity to the needs of their sponsors.
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Jonathan Miller
CEO

America Online, Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of ¥ hour of “Like It Is” for “NBA Inside Stuff”
it has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff”

[ am alerting the sponsors of this show to an issue that conld potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African American perspective, for a haif hour of
“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it 1s the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience i the U.S., Caribbean and even

Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” o its original one hour programming. And with Biack History Month fast
approaching and as “Like It Is” always honots this month with special programming, { want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” 1am cwrently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It Is” to cancel my intemet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they
will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEO
America Online, Inc.

22000 AOL Way
Dulles, VA 20166

re: the Preemption of ¥ hour of “Like It Is” for “NBA Inside Stuff”
it has come to my attention that AOL has sponsored advertising on the show “NBA side Stuff.”

I am alerting the sponsors of this show to an issue that could potentiaity negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African American perspective, for a haif hour of
“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine curmrent
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise int the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and even

Africa itseif,

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like [t Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, | want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

[nside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It Is” to cancel my intemet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, { don’t think they

will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEO

America Online, Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of 42 hour of “Like It Is” for “NBA Inside Stuff”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

[ am alerting the sponsors of this show to an issue that conld potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African American perspective, for a half hour of

“NBA Inside Staff ”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media fo provide greater representation of people of color in generat and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and even

Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
gtve the African perspective on issues affecting our comumunity. My request to this network is simple.
Return “Like It Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, { want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

Inside Stuff” in another time slot.

If this 1s not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” [ am currently a satisfied user of AOIL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they

will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEO
America Online, Inc.

22000 AOL Way
Dulles, VA 20166

re: the Preemption of ¥ hour of “Like Tt Is” for “NBA Inside Stuff”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

[ am alerting the sponsors of this show to an issne that counld potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent hy
preempting one half hour of the award winning public affairs program “Like It [s,” which is committed to
helping society examine affairs through an authentic African American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and even

Africa itself

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like it Is” fo its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, [ want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” 1 am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It [s" to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they
will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEQ

America Online, Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of 42 hour of “Like It Is” for “NBA Inside Stuff”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

[ am alerting the sponsors of this show to an tssue that could potentially regatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African American perspective, for a haif hour of

“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and even

Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our comumunity. My request to this network is simple.
Return “Like It Is” to its original otie hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, [ want the show
returned to its one hour format in time for Biack History Month. Surely they can find room for “NBA

Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AOQL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they

will be s0 inclined to show insensitivity to the needs of their sponsors.
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ce: Richard D. Parsons , CEO of Time Wamer




Jonathan Miller
CEQ

America Online. Inc.
22000 AOL Way

Dulles, VA 20166

re: the Preemption of ¥ hour of “Like It Is” for “NBA Inside Stuf”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Staff ™

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great msensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It [s,” which is committed to
helping society examine affairs through an authentic African American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for aver
the fast 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like [t 1s” has offered a unique and most needed opportunity for people to exarnine current
affairs through an authentic African-American perspective. To date if is the longest running African-
Amnerican produced television program in the .S, (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
progratis and docurnentaries in this country on the African experience in the U.S., Caribbean and even

Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” to its original one hour programuming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, I want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA
Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.™ ! am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, | don’t think they
will be so inclined to show insensitivity to the needs of their sponsors.
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ce: Richard D Parsons , CEQ of Time Warner




